
In order for the delivery to be successful I have to make sure I’m well prepared. What can I do to achieve this? Planning my delivery/content and scrolling through it. If I have attempted this teach before what was my feedback on the last delivery, to make sure I will add them accordingly.
My initial idea is to make sure I meet my aims and objective of the content I choose to deliver. I want to share knowledge in an easy to interpret and engaging format possible. My influence and approach can set a tone of how I am received. Checking the room to make sure everyone is engaged. I started with an icebreaker to relax the room. 
I am trying to meet the need of most or every student in the room. From being a student myself in the past. I gather all of the things that I didn’t receive or I could have had support with. 
Things I always try to consider as I’m teaching, am I going to fast or slow, am I taking note of the person that is not saying anything?

The idea of this activity is to be able to go through the process of identifying and choosing fonts that would influence a designated theme. For example, if you were creating promotional material for children’s books or event, the title of the characters that would demonstrate this is, something that looks fun and playful. Compared to choosing something for a horror story. 


	
Happy

	
Angry
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The student’s engagement was to work in small groups or pairs using laptops to look through the Dafont.com website library and agree on a number of words from the list supplied to look like the emotions listed. They would sketch the chosen font name using colours if they wanted to on an A1 sheet
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I took them through a journey to demonstrate how fonts are used in industries and companies, building a picture for them to understand how fonts on products can cost more than the another, based on the character style, some can even make you hungry, mentioning chocolate bars as an example.
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I was conscious to make sure I visited every student and asked them interactive questions, that would spark communication. I gave them the opportunity to express themselves by sharing and listening to each other. 

Lastly, I spoke about the use of fonts on different mediums for print e.g. bags/ garments and professional sign boards.

Suggested feedback
Points below:
· Its ok to have one photo or one piece of information per slide so it doesn’t look too distracting 
· I could have brought in some more examples of fonts, characters from newspapers and magazines and chocolate wrappers as I motioned them in the teach.
· I could have gone into more details about serifs and sans serifs cautious of time.


What would I have done additionally or differently?
· It would have been a good idea to voice record any feedback for future reference although I had taken a few bullet point notes. 
· I should have taken photos of the A1 sheets with the sketches that were created. 
· I would have supplied some large felt marker pens.
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